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GRAHAMSVILLE HUME

5 Atrport Rd n/o Wllllams Pkwy-—north and south facing — AADT 33,460 MALTON
+* Dixie Rd n/o SteelespAv*e north and south facing — AADT 29,000 '
» Finch Ave s/o Steeles Ave'— noﬁh and south: facing= AAADT 20,600 G Sreway o
b ﬁ(ennedy Rd s/o Queen St — north é’ﬂd south facing — AADT 29 ,940 T

"+ Mckaughlin Rd nfe Queen St- nortf ~al;1d south facing — AADT 26,610 *Withge
- Rutherford Rd n/o Steeles Ave~ north and south facing — AADT 24,080
- Steeles Ave. wio Goreway Rd ‘east and west facing — AADT 29,400 %
T < Qu,een St e/o Maifr St —east and west facmg AADT 35, 760
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DIGITAL BRIDGE ADS - BRAMPTON

We are the exclusive digital bridge advertising provider of
OOH in Brampton, with 16 digital locations reaching a variety
of untapped audiences.

We bring digital excitement to advertisers looking to extend their reach in Brampton.
» Larger-than-life formats generate up to 86% more recall with their unobstructed line of sight.

* Prime, high-circulation locations, delivering 25,000 daily impressions on average, provide
added value to both advertisers and our city partners.

« Brampton is one of the fastest-growing diverse cities in Canada, with a population that has
more than doubled since 1991.
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SOURCE: 2021 CENSUS, SOLOMON PARTNERS, JAN. 2023
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